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1. O6mas xapakTepHcTHKA 00pazoBaTeILHONA NPOrPaAMMBI
1.1. AkTyalieHOCTE 00pa3oBaTeILHOMH NPOTrPAMMEI

AKTyalnbHOCTE 00paz0BaTeNBHON NPOrpamMMEl ONPENESIETCS CONEPKAHHEM O0YdeHHs,
TIOKPEIBAIOMIEM IIHPOKHMH KPyT TeM Juid NpodeccHOHANFHOTO ODIeHus BO BCeX BHJAX pedeBoi
NeATeNIbHOCTH, OT NPHOPHTH3AIMH 3a1a4 Ha obmel BeTpede H0 MPOXOXK/IeHHs cobece[0BaHMs Ha
COOTBETCTBHE IPO(ECCHOHATFHEIM HaBHIKAM  (JIHIDKHTAJI-MAPKETHHT, KOHTEHT-MapKETHHT,
SMM-MapKeTHHT, TapreTHHT, OpeHA-MapkeTHHr) B yueOHoi cpeme. Conepsxanme H Qopma
noJa4d y4eOHOro MaTepHala COOTBETCTBYET HHTEPECAM M JKH3HEHHOMY OINBITY B3POCIHIX
y4amuxcsa. Hopusna obpasoBaTencHOl HporpaMMel M €€ OTIMYHTENBHAA OCOOEHHOCTE
3aKII09acTCa B MPHUMEHEHHH IHM(DPORLIX TEXHOJIOIHA M ydeTe TAKHX IoKazarelielf, Kak BpeMs
TOBOPEHH: OOYYalOMErocs M HPENofapaTels, NPaBHIBHOCTE H BPeMs BBINOJHEHHS KaXIOrO
3allaHHsd, BO3MOXKHOCTH Ji1sl oOyuaromerocs oLeHHBATE yaeOHBIe MaTepHassl. [lepeuncieHHEe
MOKa3arTe/ii HCIOB3YIOTCS IS NOCTPOCHHA HHJMBHYalbHOH 00pa3oBaTeNbHOM TPaeKTOpHE
obyuaromuxcs 1 6ojiee MONHOM ydYeTe MX HHIMBH/YalbHBIX HOTpeOHOCTEH, BO3MOKHOCTEH H
uHTepecoB. BauHoi ocobeHHOCTRIO 00pa30BaTeIEHOM HPOrpaMME] SIBISETCS 3AT0KEHHAS B HEM
nonupopmarsocte  06ydeHHA: IporpaMma COCTOHT K3 40 HMHIMBHOYATBHEIX YPOKOB C
npenojasareneM, 120 dacoB pa3HooOpasHOH CaMOCTOATENBHOH paboTEl MO MarepHaliam,
CO3[TAaHHBIM CIIEI[HATIEHO JUIS 1IENIEBOr0 CErMeHTa “MapKeTHHI™, IBEHANIATH ceccHil B (hopmare
“kefic-ctamu” (0OydeHHMst Ha KOHKPETHBIX JKH3HEHHBIX IPEMEPOB H3 MpodeccHOHANBHOM
obmactr). O6yuaromuecs IMEIOT BO3MOKHOCTE BEIOHPATE 00BeM JIoMaIIHero 3ananus. [1pu atom
B KOHIIE K&XKIOIro ypoKka o0ydJaromuecs aBTOMaTHYECKH IOJIY9al0T OTUET O CBOEM IIPOrpecce
y9e0HBIX [OCTHXKEHHAX, 9YTO IIO3BOJAET MM KOPPEKTHPOBAThH CBOK OBPa3oBATENbHYIO
TPAEKTOPHIO, HCX0d U3 coOCTBeHHOM Lesin obyyueHns.

1.2. HampaBiiennocTs 00pazoBaTe/bHOA IPOrpaMMBI

HononauTensHas odmeobpazosarensHas (00epa3BHBAONIAN) HporpaMma “AHrIHHCKHI
A3BEIK  JUIA  CHENHAIHMCTOB B oOmacTH MapkeTHHra. VYpoeeHs Intermediate” (mamee -
oOpasoBarebHas IPOrpaMMa) Hallpap/ieHa Ha yI0BICTBOPEHEE HHANBH/Y AlILHBIX TOTpebHOCTE
00yqaromMXxcs B HHTENIEKTYAILHOM COBEPIICHCTBOBAHHM B OOJACTH H3yYeHHs AHIIHHCKOTO
a3bika. OOpazoparelibHas NporpaMMa yIHTEIBAaeT BO3PACTHEIE M MHIWBHIAYAIBHEIE 0COOEHHOCTH
06yJaronHXxCA.

IIpuBEDHNEI IporpaMMsl:

1. Cenuanu3zanus: I[TporpaMma crien#ansHo paspaboTana 1y noTpebHOCTeH CTYIeHTOR,
OpHEHTHpPOBaHAa Ha 001acTe MHQOPMAIHOHHEIX TEXHOJOTHH M YUHTHIBAET HX CHEMH(PHIECKYIO
TEPMHHOJIOTHIO, HaBbIKH H 3amadd. [lporpamma nomoraer CTyZeHTaM pasBHBATE S3BIKOBHIE
HaBBIKH, HeoOXOaUMBIE Ui paboThl U 0OIIeHHs B 5TOl obnacTy.

2. llpakTHueckas OpPHEHTHPOBAaHHOCTE: [IporpaMma akUeHTHpyeT BHHMMAaHME Ha
NPaKTHYeCKOM MPHMEHEHHH aHIIMHCKOro A3kIKa B cepe HHGOPMAIHOHHEIX TEXHOJOTHH, D10
BKJTIOYAET B ce0s BHINOJIHEHHE 3a[aHUH ¥ MPOEKTOB, CBA3AHHEIX C PEATBHEIME CICHAPHAME H
npobneMaMHi, € KOTOPBIMH CTYNEHTEI MOIYT CTONKHYTECS B cBoell npodeccmonansHoM
IeATENBHOCTH.

3. KoMmyHukaTHBHEIH moaxoj: IIporpaMma CTaBHT akiEeHT Ha  pa3BHTHE
KOMMYHHKAaTHBHBIX HAaBBRIKOB CTYIEHTOB, TakMX Kak yMmeHue 5hdekTHBHO obarbes Ha
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AHTJIHHCKOM A3BIKE, BEJEHHE MPO(EecCHOHATBHOH MEepennCKH, IPE3CHTAMOHHBIE HABBIKM U
HABEIKH YCTHOH KOMMYHHKAIIHH.

4. Huterpaius TexHomormil: YuuThBas crenuduky obmactd HH(DOPMAIHOHHBIX
TEXHOJIOTHH, IIPOrpaMMa aKTHBHO HCTIONE3YET COBPEMEHHEIE TEXHOIOTHHE W OHJIAHH-PECYPCHI LTS
o0ydeHns aHTTHHCKOMY 361Ky, IIporpaMMa BKIIOUaeT B ce6si HCIONB30BAHAE WHTEPAKTHBHBIX
y4e0HEBIX MaTepHaoR, 00pa3opaTe/lbHEIX IIATGOPM H OHJIAH-MaTEPHATIOB.

5. OpueHTanis Ha ayTCHTHYHLIE MATEPHAIEI: IIPOTPAMMA NPENOCTABISET CTYICHTAM
BO3MOXKHOCTE paboTare ¢ ayTeHTHYHEIMH MaTepHAIAMH, TAaKHMH KA4K HAy4HBIE CTaThH,
TEXHHYECKas  JOKYMEHTalHds, BeO-CTpaHHIEI M  BHACOMATEPHANEI,  CBA3aHHBIE C
HHPOPMAIIHOHHBIMH TEXHOIOTHAMH.

6. MeiuieHse, OpHEHTHPOBAHHOE HA Pa3BUTHE (MPEMOAaBaTeNs | I1aTdhOpMa OLEHHBAIOT
moboe JocTHKeHHe 00ydaroImerocs Kak IOJE3HbIH OIBIT, KOTOPEIH JaéT BO3IMOKHOCTH JUId
Pa3BHTHS H pocTa).

7. Co3HaTeNbHOCTE M AKTHBHOCTH (0OYHalONMecs 3aHAMAIOT aKTHBHYIO MOZHIHMIO T10
OTHOIIEHHIO K cBOeH 00paz0BaTe/IbHOH TPAEKTOPHE H IIPOLECCY, HECYT OTBETCTBEHHOCTE 34 CBOE
oby4eHHe 1 0CO3HAIOT, 9T, KaK, ¢ KEM H B KakoM (opMare OHH yyar).

1.3. CrpykTypa obpa3oBaTeliLHOMH NporpaMmel

O6pazoparesibHas mporpaMma cocTouT 3 43 Ttem. I[lporpamma opmeHTHpOBaHa Ha
NPOQECCHOHATBHYIO HAIpPaB/IEHHOCTh U1 MAapKeTONIOrOB M IOCBAMIEH Pa3HBIM ACIIEKTaM
TIOBCE/IHEBHON NEATEILHOCTH Ha H3Y4aeMOM s3BIKE B cepe MapKeTHHTa M HHPOPMAUHOHHBIX
TEXHOJIOTHH.

1.4. Kareropus caymareJeii

IIporpamMma npennasHaveHa M 0OyHalONMXCs B BO3pacTe crapiie 18 jeT, HMeIomux
MH/IMBUTYaTbHYIO NOTPeOHOCTE MOMYYHTH JONONHHTENEHYK) S3BIKOBYIO IOATOTOBKY JUIA
obecrieyeHns KOMMYHHKAIHH B cepe MapKeTHHIa 1 MHOOPMAIHOHHEIX TEXHOJIOTHIA.

1.5. Henr u 3asa4n 00pazoBaTeLHOI NPOrPaMMBI

[lens oOpaszoBaTenbHOH NPOIpaMMBL:  Pa3sBHTHE HHOAZBIYHOH KOMMYHHKATHBHOI
KOMIeTeHIHA obyJaonmxcs B npodeccrmonansHol cdepe (MAPKETHHET B HHGOPMALMOHHEIE
TEXHOJIOTHH) B paMkax KOTOPOH OCYIIECTBISeTCS KOMIUIEKCHAsS IpopaGoTKa BCEX HABBIKOB
BII4[IEHHUS HHOCTPAHHEIM SI3BIKOM:

- Oenajende  CHENHATH3HPOBAHHOH  TEPMHHOJOTHEM: MporpaMMa  IOMOTAeT
00y9arOIHMCH OBJIAIETh KIOUEBOH TePMHHOJIOTHEH B 061aCTH MAPKETHHI H HHPOPMATHOHHEIX
TEXHOJIOTHH, TaKoi Kak naiTaliM MpoJyKTa, MapKETHHTOBEIE TeXHONOrWH, SMM, TapretHas
peknaMa M T.JI.

- PaspATHe HABEIKOB INHCHMEHHOH KOMMYHMKAllMM: IpOrpaMMa  YYHTBIBAeT
HEOOXOIMMOCTE Pa3BHTHs HABBIKOB IPO(ECCHOHANBLHON MEPENHCKH, HAMHCAHUS TEXHHYECKHX
JNOKYMEHTOB, pe3loMe, JJIEKTPOHHBIX IIMCEM M JPYTHX IHCBMEHHEIX (opM B o6macTu
HHQOPMANHOHHEIX TEXHOIOTHIA.

- YiydmeHHe YCTHOM KOMMYHHKAIMH: IEIh COCTOMT B DA3BUTHH y CIylnareseii
YBEPEHHOCTH W HABBIKOB B YCTHOH KOMMYHHUKAITUH HA AHIVIMHCKOM S3BIKE B KOHTEKCTE
MapKeTHHTa W HH(OPMAlHOHHBIX TEXHOIOTHIl: Pa3BHTHE YMEHMil MPOBOJMTE IIPE3EHTAIHH,
YHYACTBOBATE B MHCKYCCHAX, JIeNaTh JOKTAABl W OOMIATECS ¢ KOJIETAMHM M KIIHEHTAMH Ha
npodeccHoOHaTLHEIE TEMEL.

- llogroToBka K MeXIyHAapOOHOMY COTPYJHMYECTBY: MPOrPAMMA DA3BHBAET ¥
CIIyIIaTeNed MEXKYIbTYPHYIO KOMIETGHIMIO H cliocoOHOCTE addekTHBHO paboTaTh B
MEXTyHapOHOH KOMaH/Ie WK ¢ KIHEHTAME U3 Pa3HBIX CTPaH, BKIOYad IOHUMaHHE pasIHuuii B
JEeNOBOH DTHKE, 00BIYasX ¥ KOMMYHHKAIIHOHHBIX CTHIISIX B PA3HEIX KYJIBTYpaXx.



- PasBuTHe sA3BIKOBOH KOMIETCHIHH: OBIAJIeHHE HOBBIMH S3EIKOBRIMH CpPEICTBAMU
(pomermaecknmu, oporpaduuecKiuMu, TEKCHIECKHMH, IPAMMATHYECKAME) B COOTBETCTBHH C
TEMaMH H CHTyaUuHsMH OOIIECHHS; OCBOCHHE 3HAHHMH O S3BIKOBBIX ABJIEHHAX H3YYa€MOTO S3BIKA,
pasHBIX croco0ax BEIPAKEHHUS MEICeH Ha HHOCTPAHHOM SI3BIKE.

- PaspuTne KOMIEHCAaTOpHOH KOMINETEHIMH — YMEHHH BEIXOJHTL H3 IMOJOXKEHHT B
YCIOBHAX Je(HIIATA S3EIKOBBIX CPEJCTE NPH IOTYYEHHH U Iepeaade HH(GopMaIum.

1.6. Cpoxk peanmszanuu ofpazopaTeabnoii nporpamMmel  dopma obyqenus

O6mas TpynoeMKocTE 00pa3oBarelibHOI IporpaMMEI cocTaeiser 160 yacor, BKIIOUas Bce
BHJIEL 4y THTOPHOH H CAMOCTOATEILHOH paboTs! (40 HEIUBHIYANLHEIX YPOKOE € IIPENoIaBaTeleM,
120 gacoB camMocToATENEHOM PaGoTHI).

Tpynoemkocts 0O0pazoBaTeNLHOH NPOrpamMMBl YCTAHABIHBAETCS Y4YeOHBIM IUIAHOM H
KOHKPETH3HpYETCs B y1eOHO-TEeMaTHYECKOM ILIAHE.

Cpoxk peanmzanin 06pazoBaTeNBHON IPOrpaMMbl MOXKET COCTABIIATE 3, 4 Mecsiia.

MaTeHCHBHOCTE peXXHMa 3aHATHA OOGYYAIOMIMXCS MO PAcIHCAHHIO, B 3aBHCHMOCTH OT
Cpoka pealM3aldid 00pa3oBaTeNbHOH MporpaMmbl (JacTH 0Opa3oBATElNBHOM POrpaMMEL),
COCTaBIIHET:

- TIPH CPOKe peayin3aliik 00pasoBaTeNBHOH NpOrpaMMel (HIH ee 9acTH) 3 Mecsna, He
MeHee 3 ayUTOPHEIX YACOR B HEIEIIO;

- IIPH CPOKe peamr3alHH 00pa3oBaTebHON HporpaMMel (MM ee uacTH) 4 Mecdla, He
MeHee 2 ay TUTOPHEIX YacOB B HeJIeI0.

Onun akaneMudecKkuit gac paper 50 MHHyTaM.

®opma obyueHus — ouHas, C NPHMEHEHHEM OUCTAHIHOHHLIX OBGPA30BATENBHBIX
TEXHOJIOTHIA.

XapakTep 3aHATHI: BCe 3aHATHI HOCIT IPAKTHIECKUH XapaKkTep.

DopMa OpraHu3alHy JIesTeTbHOCTH: HHAHBHIY AJILHAS.

1.7. Kanengapueiii yuedunlii rpadux npeacrasen s Ipunosxenuun 1.

2. ObpasopaTe/bHbIe PE3y ILTATHI 0 06pa3oBaTE/ILHON TPOrpaMMe

ObGpasosatebHas ~— mporpaMma — HampasIeHa  HA  JOCTIDKCHHE  CIELYIOIIAX
0Opa3oBaTeNEHEIX Pe3yIETATOR:

1. Biajienne CHENHATH3IHPOBAHHOM TEPMHUHONOIHEH: MOHHMAHHME W MHCIIOIB30BAHHE
CICIHATH3HPOBAHHOH TEPMUHOIIOTHH B 00/1aCTH MapKeTHHra 1 HHQOPMALMOHHEIX TEXHOIOTH B
IHCEMEHHOH ¥ YCTHOH (opme. YMeHHe OOBACHATE KOHIENIIHH, TIPONECCH H TEXHONOTHH ©
UCTIOJIb30BAHHEM aIEKBATHEIX TEPMHHOB.

2. IInceMenHas peyb. Branenue markikamu IpO(EeCCHOHANBHON MEPENHCKH, CO3JAHHs
TEXHHYECKHX JOKYMEHTOB, OTYETOB, 3IEKTPOHHBIX IIHCEM W JIDYTHX MACHMEHHBIX MATEPHAIIOB,
CBA3aHHBIX C HHQOPMAIMOHHBEIMH TEXHOJIOTHAMA. Y MEHHE SICHO H TOYHO BHIPAKATE CBOH MEICIIH
Hd AHTTHHCKOM H3BIKE CHTYAIUAX NPpo(ecCHOHANLEHOIO OOIeHH .

3. Vmenue BHIpaXaTh CBOM MBICIH M HJEH YCTHO HA AHIUHIACKOM $3BIKE B
mpodecCHOHALHOM Cpefie: yMeHHe MPOBOAUTE PE3EHTAIIH, YIACTROBATE B JUCKYCCHSIX, AENATE
JOKNaJEL, 3a/laBaTh H OTBEYATh HAa BONPOCH M BecTH Oecens! Ha MpodeccHoHANEHEIE TEMEL

4. TIpuoGperenne HappIKOB pabOTHl M OGIIEHHS C MPEJCTABHTENSAMH JIpYTHX KYIBTYD,
YUUTBIBAS ~ MEXAYHAPOJHBIH  XapakTep HHQOPMALMOHHBIX  TexHOJorwit. [lommManue
NpOQeCcCHOHANBHEIX M KyJBTYPHEIX pasmmumii Juisi  3¢heKTHBHOrO COTpYOHHYECTBA C
NPEJCTABHTENSIMH PA3HBIX KYIBTY].

5. PesynerataMu pa3BHTHS S3BIKOBOI KOMIIETEHIIHH TOJDKHEI CTATH:

I'paMMaTH9eCKHE HABEIKH YIIOTPeOEHHS B PEYH H3YUEHHBIX Mopdonorugecknx Gopm B
KOMMYHHKATHBHO 2HAYHMOM KOHTEKCTE.

JlekcHKO-TpaMMaTHIECKHE HABBIKH 00pa30BaHis POACTBEHHBIX CIOB TPH [IOMOIIM
PA2IMYHEIX CIOCOOOB CIIOBOOOpAzZOBaAHHS.



JIeKCHKO-rpaMMaTHYeCKHE HABBIKH YIOTpeOJICHHA B PEYH NEKCHUECKHX eJMHHI[ B
KOMMYHUKATHBHO-3HAYHMOM KOHTEKCTE.

6. Taxke B pesymbTaTe OCBOGHHS NPOrpaMMbl ofydalomiuecss Hayyarcs B IIpemesax
TEMaTHKH 00pa3oBaTeNbHOH NPOrpaMMBbl: B IUIAHE YCTHOH MOHOJOIMYECKOH W IHATOTHYECKOM
PevH 3anpamuBaTE H co0dmaTk HHOPMaIHIo, apTyMEHTHPOBAHHO BEICKA3EIBATE TOYKY 3PEHHS C
YHETOM COLHOKYJIETYPHOTO KOHTEKCTa CHTYalMH OOIIeHHS, OenaThk NyOinHYHbIE OOBABICHH,
NpeJCTaR/IATE ce0s | CBOIO cTpany. IIpHoGpeTyT yMeHHe BEIXOAMTE M3 HOIOKEHHS B YCIOBHSX
neHIHTa A3BIKOBEIX CPEJICTR NPH MOTYyUYEHHH H Iepeaade HHdopMaInHy.

3. Conepxanne 06pasoBaTe/iLHON NPOrpaMMEI

YueOublii naaH gomonmATensHoH obumeodpasoBarensHoii (o6mepasBuBalomeii)
nporpaMmel “AHIIMACKAN A3LIK VIS CHCHHATHCTOB B 00JIACTH MapKeTHHTa. YpoBeHb
Intermediate” npexncragnen 8 [Ipunoxenun 2.

Yuebno-remaTHyecknii niau
JOMOJIHHTENBHOH 00meo0pasoBaTenLuoii (odmepazenBaoueii) nporpamMmel “Anraniickuil a3nIk
At CHENHAINCTOR B 00/1acTH MapkeTHHra. Y posens Intermediate”

No
m\n

Haumenopanue Copepxanue Tem Odmee B T.4. ®opma

pasaenoe, TeM Koa-B0 | Teopusn | Tlpakruxa | Cam. KOHTPOJIA
YACoB paGoTa

Breaking the Ice - | Learn how to introduce & 1 3 YTIPaKHEHHS
Self-introduction themselves

effectively. Past simple
and Past Perfect revision.

Soft-skills Talk about in-demand 4 1 3 YNpaXKHEHHS
tech jobs and skills IT
employees need;

describe an IT job and soft
skills;

focus on your current
skills and those you lack
and need to develop.
Present simple revision

First impressions | Participate in situations in 4 1 3 YTIpasKHEHHS
which people introduce
themselves and
understand what people
are talking about;

read personal stories and
tips related to the first
impression about a
colleague;

build different questions
of various grammar types;
use functional language
for self-introduction in a
work environment;
introduce themselves in a
work environment.
Wh/How-question,
Yes/No-question,
Rhetorical Tag question,
and

Alternative question

Strengths & Useful vocabulary on the 4 1 3 YIIPAKHEHHS
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Weaknesses

topic of strengths and
weaknesses, examples of
effective answers at a job
interview about strengths
and weaknesses.

The marketing mix

Different definitions of
marketing, 4 Ps of the
marketing mix.

VIPaIKHEHUS

The 7 Ps for
marketing

7 Ps of the marketing mix,
7 Ps of IKEA.

YIIPasKHEHHS

SWOT analysis

Different ways to define
SWOT analysis, types of
word formation,
collocations with the
words "strength",
"weakness'",
"opportunity", "threat",
SWOT analysis of
Walmart, SWOT analysis
in personal branding.

YTIpasKHEHHS

How to conduct
SWOT analysis

Steps in doing a SWOT
analysis.

YTIPaXKHEHHS

Marketing strategy

Marketing strategy and
marketing plan, marketing
strategy of Apple, failures
in marketing strategies,
mistakes in marketing
strategies.

YTIpaXKHEHHS

10

Marketing plan

Difference between a
marketing strategy and a
marketing plan, 5 stages
of a marketing plan,
Zara's marketing plan.

YTIPaXKHEHHS

11

Content marketing

Content marketing, 10
typical mistakes in a
content marketing strategy
and how to avoid them.

YIpaXKHEHHUS

Case study: a
professional
profile

words to talk about social
media profiles;
give an opinion

YHpaXxHEHHA

Writing a CV

Jjob market trends, career
goals vocabulary

yTpaKHEHH S

Job Search and
Interview

present yourself and talk
about your skills, abilities
and competencies;
describe various work
experiences;

answer some of the
typical job interview
questions.

YOpamHEHHA

15

Revision 1

Learnt grammar revision
Learnt vocabulary
revision

MHHH-TECT

16

Mock Job
Interview 1

Mock job interview

MPOMENKY TOMHEIH
KOHTPOJTh

17

Meetings

Target language for
meetings in the IT sphere

yTIpasKHEeHHUs

Going all-remote

Vocabulary related to

YIPaKHCHHA
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telecommuting
functional language for
refusing politely,
explaining reasons and
offering an alternative

19

Daily stand-up
meetings

Vocabulary related to the
topic of stand-up meetings
Functional language for
talking about the status of
task completeness

yNpaXKHEHHs!

20

Product
development

Product development and
tits stages, ideation and
product execution,
examples of GoPro and
Coca-Cola.

YIpasKHEHUs!

21

Design thinking

Design thinking, examples
of Airbnb, Braun and
Oral-B, and GE
Healthcare, Worst
Possible Idea method, a
checklist for a
presentation on design
thinking.

YIpaXKHEHUs

22

Product lifecycle

Product lifecycle, read on
product lifecycle stages.

YIIPasKHEHHS

23

Grabbing attention

Functional language of
welcoming and greeting the
audience

introducing

YIPaOKHEHHUS

Smart structure

Functional language of
adding structure to a
presentation

using linking words

YIpaXKHEHHs

23

Feature update

Vocabulary related to the
topic of backlog grooming,
functional language for
clarifying any questions or
concerns

YIpaKHEHUS

26

Sprint planning

Vocabulary related to the
topic of daily scrum,
vocabulary related to the
topic of agile methodology

YIpasKHEHHUS

27

PLC management

PLC management, aspects
and strategies of PLC
management.

YOpaKHeHH

28

Affiliate marketing

Marketing mix
congruency and affiliate
marketing, pros and cons
of affiliate marketing.

YOpamHCHHA

29

Typical job
interview
questions

Vocabulary related to an
effective CV

YIPaOKHEHUS

30

Behavioral
interview
questions

Useful phrases to handle
with behavioral questions

YIpaXKHEHHS

31

Tricky job

Useful phrases to handle

YOpasHEeHHA
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interview tricky job interview
questions questions
32 | Revision 2 Learnt vocabulary 3 3 MHHH-TECT
revision
33 | Mock Job Mock job interview 1 1 TIPOMEKYTOUHBIFH
Interview 2 KOHTPOJIE
34 | Negotiating target vocabulary when 4 1 3 YTIPasKHEHHA
deadlines talking about deadlineg
35 | Negotiating negotiating phrase, 4 1 3 YIpasKHEeHHs
resources Persuasive verbs
36 | Resolving conflicts |[vocabulary related to 4 1 3 YIPaKHEHHS
conflict resolution;
functional language for
focusing, disagreeing
politely and showing
respect
37 | Stakeholders Functional language to state| 4 1 3 YTpaXKHEHHUA
objectives, clarify a
problem, ask for a solution,
deal with objections and
reach an agreement
38 | Cross- Functional language on 4 1 3 YIpasKHEeHHs
departmental negotiations dn searching
meetings for win-win solution.
39 | Sprint demo Vocabulary used in sprint 4 1 3 YIpasKHEeHHs
demos
40 | Minutes and Vocabulary on the topic of 4 1 3 YIpayKHeHHs
follow-up emails  [reporting words.
41 | Working chat Vocabulary on online 4 1 3 YHPaKHEHHS
communication,
abbreviations.
42 | Lexico- Grammar and vocabulary 3 3 WTOTOBEIH TecT
grammatical final | learnt in the course
test 3
43 | Mock Job Mock job interview 1 1 Hrororsii
Interview 3 KOHTPOJIb
Hroro no o6pazopatensHoli nporpamme | 160 40 120

4. OneHoYHEIE MATEPHAJIBI

Dopmamu KOHTPOJIA 10 06pa3oBaTeIBHON MPOrpaMMe SBISIOTCS: TEKYIIHil KOHTPOJIB,

IMPOMEKYTOYHAA ATTECTAIIMI H HTOTOBELIH KOHTPOIIE.

IIpoBenenue TeKy1ero KOHTPOI B paMKax peanu3anui 06pa3oBaTeIbHOLH TIPOTrPAMMEI 110
K&KIOMY MOJIYIIO OCYIIECTBIAETCA B COOTBETCTBHM C Y4eOHBIM ILUIAHOM B BHAE BEIOJIHEHHS
JOMAIUHHX H TECTOBBIX 3a/IAHHH IO KAXK0H TeMe.

IIpomexxyTounas arrectaiys mpoBomuTes B GopMe TeCTHPOBAHHA MO YETRIPEM BHAAM
PEYEBOH NEATENLHOCTH (ayAMPOBAaHKE, TOBOPEHHE, ITHCEMO, YTEHHE) 110 HTOTaM IPOXOMKACHHS

MOJLyJIsl.

Htoroeslit KOHTPOME 10 06Pa30BATENEHON IPOrPaMME IPOBOJHTCS B (hopMaTe HTOrOBOTO

TECTHPORAHHAL.

Duxcanus pesyibTaToB TEKYIIEro, MPOMEKYTOIHOrO H HTOrOBOIO KOHTPO/S B pamMKax
peanu3aliiy 06pasoBaTelbHOM IIPOrpaMMEI OCYIECTBIISETCS B THIHOM KabHHeTe 06y alomnerocs.

Tuner JOMAITHHX W TECTOBEIX 3aJIaHMii:




3ajanus Ha ayIHpOBaHHE, 3alaHHs Ha BRIOOP KOPPEKTHOH (DOpMEI CI0OBA, 3amaHus Ha
IIOCTPOEHHE TIPEUTOKEHMH 1 (pas, 3amaHus HA ONMpeJeieHHe NTEKCAYECKOro 3HAUEHHS CIIOBA,
3a/aHus Ha 9TeHHE H IOHHMaHHe TeKeTa (B TecToroH hopme) u ap.

IIpamepsI JOMAMHAX H TECTOBLIX 3alaHMi /15 TEKYINEro KOHTPO/IS:

Match the Ps with the definitions
Promotion  Place  Product  Price

is a thing or service that is promoted and sold in order to satisfy

the customer's want or need.
is how much the product or service costs.

is the location of a shop or the accessibility of a service. If chosen
correctly. it can help increase sales and keep them at this level for 2 longer period

of time.

is the part of marketing about how you advertise and market your
preduct or service. Through it, you make potential customers know what you are

selling or offering.

Choose the correct options to complete the sentences
The company launched an | advertising campaign to
promote its new product | creative ious to
reach more people. innovative
The brand's reputation for products has helped it build a

loyal customer base over time,

! The marketing team used different to expand the

reach and impact of their promotional messages.

Effective is essential to ensure that products are

available to customers on time.

The company provides free as part of its commitment to

excellent customer service.

* Customers can take advantage of available during

special occasions or holiday seasons,

IIpaMepsI 3a1aHMI /1S IPOMEKYTOMHOTO KOHTPOJIA YCIEBACMOCTH 00yYaommxes:



Match the words with their definitions

qualificatio. . how easy it is for customers to find, understand, and
purchase a company's preducts or services
value
a significant event or achievement that marks the
milestone progress towards a goal
strength the ability to influence, inspire, and guide individuals
or teams
leadership
the unique capabilities or advantages that give an
accessibilit, organization an edge over its competitors
managerial the skill and expertise a candidate has

the benefits a customer receives from & product or
sarvira

a characteristic of activities, responsibilities, and skills
associated with the role of a manager in an
organization

Listen to the dialogue and choose the person who mentions the idea

P M € oo @

[ Transcript

Hasn't heard of the Al robot conducting interviews.

. Believes that Al robot interview technology is possible to be used very soon.

. States that Al robot-interviewer will improve as it is learning all the time.

© Says that this technology may be too expensive for some companies.

© Hopes the practice will become more widespread in the near future.

HPHMEPH 3A0AHHE A1 HTOTOBOr0 KOHTPOJIA YCIEBAGMOCTH YUAMXCH:



There are certain questions that are asked at almost all job interviews.
Interviewers ask these questions to learn more about you, both as an

individual and a professional.

Choose the card. Listen to the questions and answer them

Teacher's notes

Play the first question. let the student anawer it. then play the next question.

P oM O oo @

Rt
o

Transcript

3 What are your strengths and weaknesses?

Suggested follow-up questions

How often de you use your strengths at werk?
What do you do te cempensate for your weaknesses?

Do yaur colleagues share your apinion about your strengths and
weaknesses?

Fill in the gaps with the missing wards

goodidea mean tomake twrned skilledin  overview of

intendingto  introduce  divided  views

| we should probably consider more aggressive marketing

strategies to expand our customer base.

lt'sa to diversify our investment portfalio to include both

high-risk and low-rigk investments.

CI'm creating marketing campaigns that align with both aur

budget and our company's brand,

- lean't say that | share your on that. In my epinien, focusing

solely on digital marketing may not reach our older demographic effectively,

© The point I'm trying is that our current marketing strategy

may not be sufficient to meet our projected sales targets.

3. Yenoeus peannzauuu o6pa3oBaTe/LHOM OPorpavmMel

5.1. MarepuanbHo-TeXHHIeCKoe 00ecHedeHne AIsi yYaCTHHKOB 00pa30BaTeILHOIO

nponecca
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MuHuManeHEIe cHcTeMHBIE Tpebosanus juist TTK:

1. onepanmonnas cuctema: Windows 7/8/8.1/10, macOS 10.15 wim Hosee:

2. Gpaysep: Google Chrome/ Yandex Browser/ Opera/Mozilla Firefox/ Safari/ Edge

nocneHe cTabuNEHON BepeHH;

3. onepatueHag namsate: 4 I'B win Goneme;

4. mpoueccop: ABYXEanepHbli @ 2 [T wim MomHee;

6. HHTEpHET-COeANHEHHE: 0T 5 MbuT/cek:;

7. Hanpaue MEKpoQoHa B BeO-KaMepEl.

MuHuManbLHEIe CHCTEMHEIC ~ TpeOOBaHHMA  Jup MOOHIBHEIX  YCTPOMCTB
(cmaprdon/nnanmer);

1. Bepcus OS: Android 9, i0S 13.3 unu HoBee;

2. Gpayzepsl: akTyanbHas Bepeust Google Chrome mmun Safari, s i08 1o 14.3 ToabKO
Safari;

3. onepatuBHag namste: 3 I'B unn 6onkime;

4. nponeccop: 2 I'Tu (MeTHIpeXbANEPHELH) HIH MOIIHEE;

5. HHTEpHeT-COoeIuHEHnE: 0T 5 M6uT/cex.

5.2. Opranu3anuoHHbIe YCIOBHS Pean3alid 06pa3oBaTeILHOro Npomecca

Peamusarus JIOTIOTHHTEITBHOMH obureobpazoBaTelibHOI (obmepazerBaromei)
00pa3oBaTeNnLHOM POTrPaMMBL HITH €€ 9aCTH OCYINECTRISETCS B MOIHOM 06LEME HE3aBHCHMO OT
MecTa HaxoJIeHHs O00ydalomerocs ¢ DOpHMEHEHHEM [HCTAHIHOHHEIX 00pa30BaTeNbHLIX
TEXHOJIOTHH,

Obyuenwe Bemercss Ha MHTepakTHBHOW mmathopme. VnTepakTuBHAS nnargopma
00ecHevnBaET NPOBE/ICHHE BCEX BMJIOB AYJMTOPHEIX 3aHATHH B COOTBETCTBHH C y4eGHEIM
nnadoM. MiaTepakTreHas miatdopma obeceanBaeT 00y HarmuMes JOCTyII:

- Kk ofpasopatensHOH mporpamMme, yd4eGHOMY IUIaHY, PACHHCAHHIO 3aHSTHI,
00pazoparensHOMY KOHTEHTY;

- TpOUEAypYy OLEHKH pe3ynpTaToBR o0y4YeHHs 1o 00pa30BaTeNbHON Nporpamme B
COOTBETCTBHH C Y4eOHEIM MIAHOM;

- (ukcaiyio xoma 00pa3’oBaTENHOrO MPOLECCa, PE3yJNbTATOB TEKYIEro KOHTPOILL,
IPOMEKYTOYHOMH M MTOTOBOIT arTecTanuu;

- B3aMMOJICHCTBHE MEXKIY YYacTHHKaMM o00pa3oBaTellbHOIO Ipolecca, B TOM HHCIE
CHHXPOHHOE H (M) aCHHXPOHHOE B3aUMOIeHCTBHE mocpeicTBOM ceTh "WnTeprer”.

5.3. Yaebno-meroauueckoe obecneyeHne 00pa3oBareLHol NporpaMMel

YuebHo-MeTomgeckoe obecnedenne 06pazoBaTelbHOW MPOrpaMMEI BKITIOHaeT B cebs
aBTopckue paspadborTku. Marepuansl o0pa3oBaTelbHOH HPOrPaMMEl CO3/IAHEl METOIMCTAMH
OAHO JT10 “CKAEHI™.

6. Kagposoe odecnedenne 00pazoBaTe/ILHOH NpPOrpaMMeI

Peamuzaniro o6pasopaTenbHOM IPOrpaMME! OCYILECTRISIOT MEAArOrHYECKHE paGOTHHKH,
HMEIOIIHE cpeaHee NpodeccHOHaNbHOE HIH Bhicmiee obpasopaHme (B TOM 49HCIe 110
HAIPABICHHSIM, COOTBETCTBYIONIHM HAIPABJIEHHIO [ONMONHHTENLHOH 06meobpasoBaTensHol
(obmepazpuparomiei) NporpaMMEl, H OTBEYAlON[He KBATADHUKAIMOHHEIM TpeBORAHHSIM,
YKa3aHHEIM B KRATH()HKAIHOHHBIX CIPABOYHAKAX, H (HIIH) IIPOECCHOHATEHEIX CTAH/APTaX .

K peamasamn oOpazopaTelIbHOM IPOrPAMMEI MOTYT JOIYCKATLCA JHna, o6yvarolIHecs 1o
oOpazoBaTebHEIM [POIPaMMaM BHICIIETO 06pa3OBaHus 10 CHEIHATBHOCTAM H HAIPARIESHHIM
[IOJArOTOBKH, COOTBETCTBYIOIIHM HaNpAaB/IEHHOCTH 0Opa3oBaTeNBEHON MPOrpaMMEL, H YCIIEIIHO
TPONIe/IIIHe IMPOMEXKYTOUHYIO ATTECTAIMIO HE MEHEE YeM 3a JIBa rojia 00yYeHHsl.
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O6yuenue Bemercs Ha HHTepakTHBHON mnatdopme. Murtepaxtueras mnnardopma
obecriedHBacT IPOBEACHHE BCEX BHIOB ayAHTOPHBIX 3aHATHI B COOTBETCTBHHM C Y4eOHEIM
miagoM. MaTepakTueHas mwiardopMa obecneunpaer 00y4aromuMes JOCTYIL:

- Kk oOpaszoBaTenpHOH mporpamMMe, y4ueOHOMY IUIaHy, pACIMCAHHIO 3aHATHIH,

00pazoBaTelbHOMY KOHTEHTY

- IpONENypPY OLEHKH pe3ynbTaTtoB o0ydeHHs IO oOpa3oBaTeNbHOH NporpaMme B
COOTBETCTBHH C Y4eOHBIM ITTTAHOM;

- (ukcamuio xona oOpa3oBaTENLHOrO MNPOLEcca, Pe3yibTaTOB TEKYIIEro KOHTPOJs,
MPOMEXKYTOYHOH M HTOIOBOH arTecTalmH;

- BzauMojleficTBHE MEXIy Y4acTHHKaMH 00pa3oBaTeNbHOTO IIpoLecca, B TOM UHCIE
CHHXPOHHOE H (HIIH) aCHHXPOHHOE B3auMOoJIeHcTBHE ocpencTBoM ceTH "MuTeprer”.

5.3. Yuebno-meToguueckoe obecneuenne odpazoBaTe/LHOM NPOrpaMMsl

VyebHo-meTonudeckoe obecnedyenne oOpa3oBaTenbHOH MpOrpaMMEI BKITIOYAaeT B cedd
aBTOpckHe pazpaboTku. Marepuanel o0pazoBaTeNbHOM IPOTpaMMEl CO3JAHEl METOJHUCTAMH
OAHO 110 “CKAEHI™.

6. Kagpopoe o6ecnevenne o6pasopaTebHOI NPorpaMMebl

Peanmzammio ob6pa3oBaTenbHOM IPOrpaMMEL OCYIIECTRIISIOT MTelarorndeckie padoTHHKY,
HMEIONHE CcpefHee NpodeccHoHaNbHOE HIH BhHcmiee oOpasoBaHHe (B TOM YHCIE IIO
HANPABJIEHUM, COOTBETCTRYIONIHM HANpPARIEHUIO JONOJIHUTENRHOH o0meobpazoBaTensHOH
(obmepasBuBalomieii) NporpaMMEl, W OTBedalollHe KeaMpUKAIMOHHEIM  TpeboBaHmsM,
yKa3aHHEIM B KBaTM(PHKAIIHOHHEIX CIPaBOYHUKAX, ¥ (MJIH) MpodecCHOHAIBHBIX CTAHIAPTaX .

K peammzanuu obpazoBaTensHOi IporpaMMEL MOTYT JOITY CKaTECH JIHNA, 00y 9aroluecs 10
obpazoBaTe/IbHEIM [POrpaMMaM BRICIIEro 00pa3zoBaHMs MO CHEIUANBHOCTSIM M HAIPABICHUSIM
IOITOTOBKH, COOTBETCTBYIOIIUM HAMPABICHHOCTH OOpAaz0BATENEHON MPOrpaMMBl, H YCHELIHO
[POLIE/IIHUE POMEXYTOUHYI) aTTECTAlHIO He MEHEe YeM 3a J[Ba Toja 00y deHus.
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Ipunoxenne 1

«YTBEPXIAIO»
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KAJIEHJIAPHBIA YUEBHBIN I'PAOUK

Jdonmonnuresnas odmeodpasopaTe/ibHas (001 epazBUBAIOIIAN) HPOrPaMMAa
“AHrIMACKHH H3LIK LA CHENHANHCTOB B 00J1acTH MapKeTHHIA, Y posedb Intermediate”

Tpynoemkocte obpazopatelibHOM nporpamMmel: 160 gacor.

Cpok peanmzanun o6pazoBaTeNBHOHR MPOTPAMMEI MOKET COCTARIATE 3, 4 Mecana.

PexxuM 3amsTuii: MHTEHCHBHOCTE PEXXHMa 3aHATHE 0o0ydalommxcs IO PACIHCAHHIO, B
3aBHCHMOCTH OT CPOKA PealTH3anuy 00pazoBaTelbHOM IpOrpaMMEl COCTABIISET:

- IpH CcpoKe peamuzanmuu o0pa3zoBaTeNBEHOH NporpaMmel 3 Mecsua, He MeHee 3
ay/IHTOPHEIX YacOB B HEJIEI0;

- IpH CpOKe peanuzaliy o0pazopaTeNbHOH mnporpaMMel 4 Mecdla, He MeHee 2
ay IUTOPHBIX YACOB B HEIEITIO.

[Tporpamma peanuzyercsi B Te9eHHE KAIESHIapHOIO TO/a.
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Vueburlii niian
HONOJMHHTEALHOA oDeobpasoBaTeaLnoil (obepasBHBalOmei) NporpaMmbI
“ANrIHiicKH A3BIK 119 COENHATHCTOR B 06/1aCTH MapKeTHHra. YpoeeHs Intermediate”

(H
"-";“- ﬁ#Du{?I
S Tr

s [ punoxenne 2

M0

g R

Ne HanmenoBanue pa3jieos, Tem Obwee B T.4. Popma KORTPOJIA
m\n ko1-80 | Teopu | Ilpax | Cam.
4acos A THKa | pabora

1 Breaking the Ice - Self-introduction 4 1 3

2 Soft-skills 4 1 3

3 First impressions 4 1 3

4 Strengths & Weaknesses 4 1 3

5 The marketing mix 4 1 3

6 The 7 Ps for marketing 4 1 3

7 SWOT analysis 4 1 3
‘8 How to conduct SWOT analysis 4 1 3 TeKYILHH KOHTPOJIE
9 Marketing strategy 4 1 3

10 | Marketing plan 4 1 3

11 | Content marketing 4 1 3

12 | Case study: a professional profile 4 1 3

13 | Writing aCV 4 1 3

14 | Job Search and Interview 4 1 3

15 | Revision ] 3 3

16 | Mock Job Interview 1 1 1 POMEXKYTOTHAS

arrecraumsa

17 | Meetings 4 1 3

18 | Going all-remote 4 1 3

19 | Daily stand-up meetings 4 1 3

20 | Product development 4 1 3

21 | Design thinking 4 1 3

22 | Product lifecycle 4 1 3

23 | Grabbing attention 4 1 3

24 | Smart structure 4 1 3 .

25 | Feature update 4 1 3 Lol
26 | Sprint planning 4 1 3

27 | PLC management 4 1 3

28 | Affiliate marketing 4 1 3

29 | Typical job interview questions 4 1 3

30 | Behavioral interview questions 4 1 3

31 | Tricky job interview questions 4 1 3

32 | Revision 2 3 3

Hpobun b.JI.
«03» man 2023 r.
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33 | Mock Job Interview 2 1 1 NPOMEKY TOYHAS
arTecTanus

34 | Negotiating deadlines 4 1 3

35 | Negotiating resources 4 1 3

| 36 | Resolving conflicts 4 1 3

37 | Stakeholders 4 1 3

38 | Cross-departmental meetings 4 1 3 TEKyIHH KOHTPOJIb

39 | Sprint demo 4 1 3

40 | Minutes and follow-up emails 4 1 3

41 | Working chat 4 1 3

42 | Lexico-grammatical final test 3 3 3

43 | Mock Job Interview 3 1 1 Hrororgii
KOHTpOINE

Hroro no ob6pasoeartensHoii nporpaMme 160 40 120
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Npunoxenne 3

PABOYASA ITPOTPAMMA

JONOJHATEJLHOMN OBIIEOBPA30BATEJBHOI (OBIIEPA3BABAIOIIE)
TIPOTPAMMEBI

CAHTIMACKHH S3BIK 118 CHENHAINCTOB B 00JIACTH MAPKETHHIA.
Yposens Intermediate»

AT BAPOCHEIX YHAIIHXCs
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1. Ilnanupyemele pe3yasTaThl 00y4eHHs

ObpaszoBarenpHas  nporpaMMa  HampaBlIeHA  HA  JOCTHKEHHME  CIIEYIONIHX
00pazoBaTeNbHEIX pe3yaLTATOBR:

1. Bnanenue crnenuanu3HpoBaHHOH TEPMUHOJIOTHEH: NOHMMAaHME H HCIONL30BaHHE
CTIENHATH3HPOBAHHON TEPMHUHOIOTHE B 00IACTH MapKETHHTa H HHPOPMAIHOHHEIX TEXHOJIOIHH B
NHCBEMEHHOH M ycTHOH (opMe. YMeHHe OOBACHATH KOHLENMIMH, NPOLUECCH H TEXHOJOTHH €
HCIIOJIB30BAHUEM aJIeKBATHEIX TEPMHHOB.

2. IluceMennas peur. Bianenuwe HaBplKamMH nmpodeccHOHANBHON NEpenucKH, CO3NaHHs
TEXHHYECKHX JOKYMEHTOB, OTUETOB, 3MEKTPOHHEIX IMHCEM H JPYTHX IMHCEMEHHEIX MAaTEepHANIOB,
CBS3aHHBIX ¢ HH(OPMAIIHOHHEIMH TEXHOIOTHAMH. Y MEHHE SICHO H TOYHO BRIPAXKATE CBOH MBIC/IH
Ha aHTJTAHCKOM A3BIKE CHTYAIMIX NpodecCHOHaNBHOI0 00IeH M.

3. VYmenue BrIpaXaThb CBOH MBICTH H HJIEH YCTHO HA AHTJIHHCKOM S3BIKE B
npodeccHOHAIBHOI cpefie: YMEHHE IPOBOIHTE IIPE3eHTAL[HH, YYAaCTBOBATE B JHCKYCCHIX, JIEIaTh
JOKTAMEL, 3a/laBaTh U OTBEYATH HA BOIPOCK M BecTH Oeceibl Ha TPOhECcCHOHANEHEIE TEMEL

4. Tlpuobperenne HABBIKOB pabOTHI M OOINEHHS ¢ NpPEACTABHTENSIMH JAPYTHX KYILTYD,
YUHTBIBasg  MEXKAYHapoAHEIH  Xapakrep HMHDOPMAUMOHHEIX  TexHojormi. [lommManue
Ipo)ecCHOHANRHEIX H  KYIETYPHBEIX pazimduil Uil 3G (eKTHBHOTO COTPYyOHHMYECTBA C
IIpeCTABHTENSAMHA Pa3HBIX KYJIBTYP.

5. PesyiibraTaMu pa3BHTHA SA3BIKOBOI KOMIIETCHIIHH JOJIKHEI CTATE:

['pammaTHdecKie HaBEIKH yIOTpeONEeHH B peud H3yYeHHBIX Mopdonorndeckux GopM B
KOMMYHHKATHBHO 3HAYMMOM KOHTEKCTE.

JlekcHko-rpaMMaTHYeCKHE HABBIKH 00pa3oBaHMs pPOJCTBEHHEIX CJIOB IIPH ITOMOIIH
pazHYHbIX CIIOCOOOR C1o0ROOOpa3OBAHHS.

Jlexcuko-rpaMMaTHUECKHE HABBIKH YIOTpPEeOJNIEHHS B PeYH JIEKCHYECKHX EIHHHII B
KOMMYHHUKAaTHBHO-3HAYUMOM KOHTEKCTE.

6. Taxke B pesynsTaTe OCBOGHHs NPOrpaMMel OOYHAOIIHECS HAydaTcsd B Mpelesiax
TEMATHKH IPOrPAMMEL: B IUIaHE YCTHOH MOHONIOTMYECKOH U IUAaNOorHYecKo peys 2anpanivearhk
coodmark HH(GOPMAIHIO, APIYMEHTHPOBAHHO BEICKA3RIBATE TOYKY 3pPEHHA C YYETOM
COIHOKYJIETYPHOIO KOHTEKCTA CHTyanumH o0meHHd, Jenare nyOiaH4HBE OOBIBICHHS,
NpENCTARIATE cebs 1 cBoo cTpany. [IpuoGperyT yMeHHe BRIXONHTE H3 MONOKEHHS B YCIOBHIX
neduruTa I3EIKOBEIX CPEACTB IIPH MOIYYeHHH H Nepeaade HHQOpMAalHH.

2. YuebHo-TeMaTHYecKHil mian

Ne Haumenopanue paszienor, Tem Ob6mee B T.4. Dopma KOHTpOH
m\n koa-B0 | Teopn | Ilpak | Cam.

4acos A THKa | pabGorta
1 Breaking the Ice - Self-introduction 4 1 3 yTpaKHEHHUs!
Z Soft-skills < 1 3 ylpasKHeHU!s
3 First impressions 4 1 3 YIIPaKHEHHS
4 Strengths & Weaknesses 4 1 3 yTIpasKHEHHSI
5 The marketing mix 4 1 3 YIpajKHEHUs
6 The 7 Ps for marketing 4 1 3 YIIPaKHEHHS
7 SWOT analysis 4 1 3 YIpaXKHEHHA
8 How to conduct SWOT analysis 4 1 3 YIpasKHEeHus!
9 Marketing strategy 4 1 3 YIPaXKHEHHS
10 | Marketing plan 4 1 3 YIIPAXKHEHHUS
11 | Content marketing 4 1 3 yTIpasKHEeHUst
12 | Case study: a professional profile 4 1 3 yHpasKHeHus
13 | Writing a CV 4 1 3 YIPAIKHEHHS
14 | Job Search and Interview 4 1 3 Y IPayKHCHHS
15 | Revision 1 3 3 MHHH-TECT
16 | Mock Job Interview 1 1 1 TMPOMEIKYTOYHAS

aTTecTalus

17 | Meetings 4 1 3 YHpakHEHHA
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18 | Going all-remote 4 1 3 YIIPAKHEHHS
19 | Daily stand-up meetings 4 1 3 YIIPaKHEHHA
20 | Product development 4 1 3 YIPasKHEHHS
21 | Design thinking 4 1 3 YIIpaKHEHHs
22 | Product lifecycle 4 1 3 YIpayKHEHHS
23 | Grabbing attention 4 1 3 YIIPRKHEHHSA
24 | Smart structure 4 1 3 YIPaKHEHMS!
25 | Feature update 4 1 3 YIPaKHEHHS
26 | Sprint planning 4 1 3 YIPOKHEHHS
27 | PLC management 4 1 3 YIPaKHEHUs
28 | Affiliate marketing 4 1 3 YIIPaKHEHHS
29 | Typical job interview questions 4 1 3 YOPasKHEHUs!
30 | Behavioral interview questions 4 1 3 YIIPAKHEHHS
31 | Tricky job interview questions 4 1 3 YIPaKHEHH
32 | Revision 2 3 3 MHHH-TECT
33 | Mock Job Interview 2 1 1 MPOMEKYTOUHAS
arrecrailmsa
34 | Negotiating deadlines 4 1 3 YTIPaXKHEHHA
35 | Negotiating resources 4 1 3 YIPAKHEHHS
36 | Resolving conflicts 4 1 3 YTIPAXKHEHHUS
37 | Stakeholders 4 1 3 yIIpasKHEHH
38 | Cross-departmental meetings d 1 3 YIPAKHEHHS
39 | Sprint demo 4 1 3 YIIPAKHEHHS
40 | Minutes and follow-up emails 4 1 3 YIPasXKHEHUS]
41 | Working chat 4 1 3 YIPaKHEHUs]
42 | Lexico-grammatical final test 3 3 3 UTOTOBBII TECT
43 | Mock Job Interview 3 1 1 Htorogerii
KOHTPOJE
HToro no oGpazoBare/ibHOil nporpaMmme 160 40 120

3. Copepxanne o6pazoBaTe/LHOI IPOrpaMMel

Hanmenopanue
pasgenoe, TeM

Copepxanne Tem

Breaking the Ice -
Self-introduction

Learn how to introduce themselves effectively.Past simple and Past
Perfect revision.

Soft-skills

Talk about in-demand tech jobs and skills IT employees need;
describe an IT job and soft skills;

focus on your current skills and those you lack and need to develop.
Present simple revision

First impressions

Participate in situations in which people introduce themselves and
understand what people are talking about;

read personal stories and tips related to the first impression about a
colleague;

build different questions of various grammar types;

use functional language for self-introduction in a work environment:
introduce themselves in a work environment. Wh/How-question,
Yes/No-question,

Rhetorical Tag question, and

Alternative question

Strengths &
Weaknesses

Useful vocabulary on the topic of strengths and weaknesses, examples
of effective answers at a job interview about strengths and weaknesses.

The marketing mix

Different definitions of marketing, 4 Ps of the marketing mix.

The 7 Ps for

7 Ps of the marketing mix, 7 Ps of IKEA.

18




marketing

7. | SWOT analysis Different ways to define SWOT analysis, types of word formation,
collocations with the words "strength", "weakness", "opportunity",
"threat", SWOT analysis of Walmart, SWOT analysis in personal
branding.

8. | How to conduct Steps in doing a SWOT analysis.

SWOT analysis

9. | Marketing strategy Marketing strategy and marketing plan, marketing strategy of Apple,
failures in marketing strategies, mistakes in marketing strategies.

10. | Marketing plan Difference between a marketing strategy and a marketing plan, 5 stages
of a marketing plan, Zara's marketing plan.

11. | Content marketing Content marketing, 10 typical mistakes in a content marketing strategy
and how to avoid them.

12. | Case study: a words to talk about social media profiles;

professional profile give an opinion
13. | Writing a CV job market trends, career goals vocabulary
14. | Job Search and present yourself and talk about your skills, abilities and competencies;
Interview describe various work experiences;
answer some of the typical job interview questions.

15. | Meetings Target language for meetings in the IT sphere

16. | Going all-remote Vocabulary related to telecommuting
functional language for refusing politely, explaining reasons and
offering an alternative

17. | Daily stand-up Vocabulary related to the topic of stand-up meetings

meetings Functional language for talking about the status of task completeness

18. | Product development | Product development and t its stages, ideation and product execution,
examples of GoPro and Coca-Cola.

19. | Design thinking Design thinking, examples of Airbnb, Braun and Oral-B, and GE
Healthcare, Worst Possible Idea method, a checklist for a presentation
on design thinking.

20. | Product lifecycle Product lifecycle, read on product lifecycle stages.

21. | Grabbing attention Functional language of welcoming and greeting the audience

introducing

22. | Smart structure Functional language of adding structure to a presentation

using linking words

23. | Feature update Vocabulary related to the topic of backlog grooming, functional language

for clarifying any questions or concerns

24. | Sprint planning Vocabulary related to the topic of daily scrum, vocabulary related to the

topic of agile methodology

25. | PLC management PLC management, aspects and strategies of PL.C management.

26. | Affiliate marketing Marketing mix congruency and affiliate marketing, pros and cons of
affiliate marketing.

27. | Typical job interview

questions Vocabulary related to an effective CV
28. | Behavioral interview

questions Useful phrases to handle with behavioral questions
29. | Tricky job interview

questions

Useful phrases to handle tricky job interview questions
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30. | Negotiating deadlines |target vocabulary when talking about deadlines
31. | Negotiating resources |negotiating phrase, Persuasive verbs
32. | Resolving conflicts vocabulary related to conflict resolution;
functional language for focusing, disagreeing politely and showing
respect
33. | Stakeholders Functional language to state objectives, clarify a problem, ask for a
solution, deal with objections and reach an agreement
34. | Cross-departmental
meetings Functional language on negotiations dn searching for win-win solution.
35. | Sprint demo Vocabulary used in sprint demos
36. | Minutes and follow-
up emails Vocabulary on the topic of reporting words.
37. | Working chat Vocabulary on online communication, abbreviations.

4. Onenka KayecTBa 0CBOEHHs 00PA30BATENLHOM NPOrpaMMEL

(DO])MHMH KOHTpOJIA 110 06p330'Bﬂ'[‘6Jl"hH0ﬁ nporpaMme ABRJIAKTCH! *1:e7<y1.1m'ﬁ KOHTPOIIE,
IMPOMENKYTOYHAHA arTecTalud H HTOTOBBIH KOHTPOJIB.

[TpoBeieHHe TeKymero KOHTPONIA B paMKaX peanusanny oOpa3oBaTebHOM IporpaMMEI 110
KakJOMy MOZYJIO OCYIIECTBIAETCA B COOTBETCTBHH C yI€OHBIM IUIAHOM B BHIE BBHIIOJHEHH:
JOMAITHHX H TECTOBBIX 3a/IaHHi 110 KOKIOH TEME.

ITpoMesxyTo4Has aTTecTalds MPOBOAATCH B (opMe TECTHPOBAHUA MO 9YeTBIPEM BHAAM
pedeBoil JesTeNpHOCTH (ay/JUpPOBAHEE, TOBOPEHHE, MTHCHMO, YTEHHE) 110 HTOTaM IIPOXOKICHHS
MOZY I

HToroesiii KOHTPOJIB 110 00pa3oBaTeNsHOM IporpaMMe IPOBOUTCA B (hopMaTe HTOIOBOTO
TeCTHPOBAHHU.

®ukcanus pesynIbTaToB TEKYILETO, NPOMEXYTOYHOIO W HTOTOBOIO KOHTPOJIA B paMKax
peannzanuy odpa3oBaTeIbHOM MPOrpaMMEl OCYINECTBILIETCS B IHUYHOM KabHHETE 00y aroIerocs.

THnEe! JOMANIHAX M TECTOBEIX 3a/IaHHi:

3ajiaHus Ha ayJupoBaHHe, 3aJaHHs HA BHIOOpP KOPpeKTHOH (OpMEI CNOBa, 3a/aHHs Ha
IIOCTPOEHKE TpPeUIOKeHri 1 (hpa3, 3alaHksi Ha OIpe/ie/icHHe JTEKCHIECKOro 3HAa4eHHA CJI0Ba,
3a/IaHKs HA YTEHHE H IOHUMaHKe TeKcTa (B TecToRoH dopme) H Jp.
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HPHMEPH JOMANTHHX H TECTOBLIX 38,L"lﬂl-lﬂﬁ AJif TEKYIEro KONTPOIA:
Match the Ps with the definitions
Promotion  Place  Product  Price
is a thing or service that is promoted and sold in order to satisfy
the customer's want or need.

is how much the product or service costs.

is the location of a shop or the accessibility of a service. If chosen
correctly. it can help increase sales and keep them at this level for a longer period

of time.

is the part of marketing about how you advertise and market your

product or service. Through it. you make potential customers know what you are

selling or offering.

Choose the correct options to complete the sentences
The eompany launched an ‘ advertising campaign to
promeote its new product | greative -ious te
reach more people. innovative
The brand's reputation for products has helped it build a

loyal customer base over time,

The marketing team used different to expand the

reach and impact of their promotional messages.

Effective iz ezzential to ensure that products are

available to customers on time.

The eompany provides free as part of its commitment to

excellent customer service.

Customers can take advantage of available during

special occasions or holiday seasons.

IIpumepk! 3a3auuii 1151 IPOMEKYTOUHOr0 KOHTPOJIA YCHEBAEMOCTH 00y a0 MIHXCH:
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Match the words with their definitions

qualificatio.. how easy it is for customers to find, understand, and

purchase a company's products or services
value
a significant event or achievement that marks the
milestone progress towards a goal
strength the ability to influence, inspire, and guide individuals
or teams '
leadership
the unique capabilities or advantages that give an
accessibilit, organization an edge over its competitors
managerial the skill and expertise a candidate has

the benefits a customer receives from a product or
cernvire

a characteristic of activities, responsibilities, and skills
associated with the role of a managerin an
organization

Listen to the dialogue and choose the person who mentions the idea

P M € ooz 8

[ Transcript

Hasn't heard of the Al robot conducting interviews.

' Believes that Al robot interview technology is possible to be used very soon.

I States that Al robot-interviewer will improve as it is learning all the time.

! Says that this technology may be too expensive for some companies.

o Hopes the practice will become more widespread in the near future.

Hpnmepbl 3afanuil ANs HTOroOBOr0 KOHTROJA YCNEBACMOCTH YYALIHXCH:
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There are certain questions that are asked at almost all job interviews.
Interviewers ask these questions te learn more about you, both as an

individual and a professional,

Choose the card. Listen to the questions and answer them

Teacher's notes

Play the first question. let the student answer it, then play the next question.

B OB oy oz 1]

Transcript

2 What are your strengths and weaknesses?

Suggested follow-up questions

T T
r

How often da you use your atrengths at werk?
What do you do to compensate for your weaknesses?

Do your colleagues share your opinian about your strengths and
weaknesses?

Fill in the gaps with the missing words

goodidea mean tomake turned skilledin  averview of

intendingto  introduce  divided  views

| we should probably consider more aggressive marketing

strategies to expand our customer base,

It'sa to diversify our investment portfolio ta include both
high-risk and low-risk investments.
I'm ereating marketing campaigns that align with both our
budget and our company's brand.
! lean't say that | share your on that. In my opinion, fecusing
solely on digital marketing may not reach our older demagraphic effectively.
The point I'm trying is that our current marketing strategy

may not be sufficient to meet our projected sales targets.



5. Yuebno-MeToaH4ecKoe obecneueHne 00pazoBaTeLHOI MPorpaMMel

YuebHno-meTomuueckoe obecrieuenre Moy el 0Opa3oBaTelbHOM IPOrPpaMMEl BKIIOYAET
B ceba apTOpckHMe pa3paboTkH. Marepraisl 00pa3oBaTENBHON MPOTPAMMEl  CO3JIAHEL
merouctaMa OAHO JITT1O “CKAEHI™.
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